
Selling Ideas / B1: Lemonade Stand Challenge  

Lemonade Stand Challenge B1
I can sell ideas.
Core Entrepreneurial Education 

Selling ideas



2Context

based on Storytelling Challenge B1
part 1 and 2

In combination with the Lemonade Stand 
Challenge B1

Inspire others with your ideas



3Example: Elevator Pitch and Persuasive Presentation

www.youtube.com  
e.g. creative pitch virgin
hotels
(https://www.youtube.com/
watch?v=EQIvwVQwLKI)

Bild: http://www.thinkstockphotos.de/image/stock-illustration-businessman-hand-holding-stopwatch-with/506503254/popup?sq=506503254/f=CPIHVX/s=Default



4Content: Evaluation of the Elevator Pitch 
(Storytelling 2, Student manual, Worksheet 4)

• Company, product, service, name, logo, slogan
• Description of good(s) or service(s)
• USP
• Marketing strategy: 4 Ps

(Product, Price, Place, Promotion)
• Target group
• Market potential
• Additional information
• Presentation technique and material
• Time management



5Structure: The Storytelling Mountain 
(Storytelling 1, Worksheet 3)

Middle
Action? Problem? 

Highlight? 

Resolution
Sorting things out

Beginning
Who? What? Where? When?

Emotional Highlight 
(exciting video, humorous story, … 

-> attention)

Build-up
Events, Clues, Excitement

Finally
… at the very end …
Emotional Highlight 

(contrasting the
beginning)

Stories:
stimulation of the
thinking process, 

comparison with own 
life, specified and
solved conflict = 

fascinating



6Presentation technique and materials

Multisensory: 
hearing, seeing
(pencil selling), 

touching, smelling, 
tasting

Facts and
figures: 

meaning,  
emotional 

effect, 
perceptible

Pictures:
fast processing, 

showing the
faces


